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METHOD	  
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Method	  
The	  Borough	  of	  Oradell,	  NJ	  commissioned	  the	  Na7onal	  Execu7ve	  
Service	  Corps	  (NESC)	  to	  conduct	  residents’	  aQtude	  research	  in	  
order	  to	  obtain	  opinions	  regarding	  a	  range	  of	  community	  issues.	  	  
	  
The	  results	  will	  be	  used	  by	  the	  Borough	  for	  future	  planning	  
purposes.	  	  
	  
Research	  was	  conducted	  in	  two	  dis7nct	  phases:	  
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Method	  (cont’d)	  
Stage	  1	  	  
(Interviewing	  February	  5	  -‐	  March	  3,	  2014)	  
Personal	  one-‐on-‐one	  interviews	  with	  
12	  key	  Borough	  Officials	  and	  other	  
Stakeholders	  iden7fied	  issues	  to	  be	  
included	  in	  the	  survey.	  	  On	  March	  17,	  
2014,	  	  a	  wri^en	  report	  discussing	  
Stage	  1	  results	  was	  delivered	  to	  
Borough	  Administra7on.	  
	  
	  

Stage	  2	  	  
(Interviewing	  June	  1	  -‐	  July	  15,	  2014)	  	  
An	  on-‐line	  survey	  was	  made	  
available	  on	  the	  Oradell	  website	  for	  
comple7on	  by	  residents	  18+	  years	  
old.	  Excluded	  from	  the	  survey	  were	  
issues	  related	  to	  schools	  and	  
ratables/taxes.	  

This	  report	  summarizes	  the	  548	  responses	  gathered	  from	  	  
fully	  completed	  surveys	  collected	  during	  Stage	  2.	  
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Method	  (cont’d)	  
The	  survey	  incorporated	  32	  ques7ons	  of	  varying	  types.	  Single	  or	  mul7ple	  
answers	  were	  elicited	  from	  a	  dropdown	  menu;	  checkbox	  format;	  and/or	  from	  
op7on	  bu^ons.	  

Three	  ques7ons	  also	  gave	  opportuni7es	  for	  open-‐ended	  (volunteered	  
response/verba7m)	  comments:	  
	  
•  Ques7on	  6:	  In	  what	  way	  could	  Borough	  services	  and	  facili7es	  be	  

improved?	  Please	  be	  as	  specific	  as	  possible.	  
•  Ques7on	  14:	  What	  types	  of	  new	  stores	  would	  you	  like	  to	  see	  open	  in	  the	  

downtown	  area/Kinderkamack	  Road?	  (Respondents	  were	  offered	  a	  menu	  
of	  ten	  choices,	  including	  an	  open-‐ended	  choice,	  “other”.)	  

•  Ques7on	  32:	  	  Do	  you	  have	  any	  addi7onal	  comments	  you	  would	  like	  to	  
pass	  on	  to	  Borough	  officials	  about	  Oradell	  facili7es	  and	  services?	  
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Method	  (cont’d)	  
When	  verba7m	  quotes	  or	  issues	  taken	  from	  open-‐ended	  volunteered	  
comment	  boxes	  are	  used	  in	  this	  report,	  it	  is	  because	  the	  opinion	  expressed	  
has	  been	  echoed	  several	  7mes	  by	  respondents.	  	  
	  
•  Verba1m	  words/phrases	  are	  italicized.	  	  
	  
Since	  interpreta7on	  of	  volunteered	  open-‐ended	  commentary	  is	  subjec7ve	  in	  
nature	  and	  not	  all	  respondents	  voiced	  such	  commentary,	  the	  closed-‐ended	  
ques7ons	  and	  quan7ta7ve	  analysis	  are	  to	  be	  regarded	  as	  primary.	  
	  
A	  discussion	  about	  volunteered	  verba7m	  results	  can	  be	  found	  in	  the	  last	  
sec7on	  of	  this	  report.	  The	  full	  verba7m	  commentary	  is	  included	  in	  the	  
Appendix;	  Borough	  	  administra7on	  is	  encouraged	  to	  read	  it	  in	  its	  en7rety.	  
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SAMPLE	  DISTRIBUTION	  
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Sample	  Distribu7on:	  	  
Age	  &	  Gender	  of	  Respondents	  

7%	  

20%	  
25%	   24%	  

15%	  

7%	  

<35	   35-‐44	   44-‐54	   55-‐64	   65-‐74	   >75	  

Age	  

Male	  
50%	  

Female	  
50%	  

Gender	  

In this and all subsequent tables/charts results are percentaged based on those answering. 
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Sample	  Distribu7on:	  	  
Ethnicity	  &	  Educa7on	  of	  Respondents	  

Asian	  
2%	  

Hispanic
/La7no	  
1%	  

White/	  
Caucasian	  
96%	  

Other	  
1%	   Ethnicity	  

Post-‐
Grad	  
Degree	  
40%	  

College	  
Grad	  
47%	  

Some	  
College	  
10%	  

HS/GED	  
3%	  

EducaGon	  

13%	  of	  respondents	  refused	  to	  reply	  
or	  skipped	  this	  ques7on	  
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Sample	  Distribu7on:	  	  
Respondent	  Household	  Composi7on	  

(cont’d)	  
•  43%	  (net)	  of	  respondent	  households	  have	  either	  a	  child	  under	  

12	  or	  a	  teen	  12-‐17	  present	  
–  31%	  of	  respondent	  families	  include	  children	  <12	  
–  20%	  of	  respondent	  families	  include	  teenagers	  (13-‐17)	  

•  36%	  of	  respondent	  families	  include	  young	  adults	  (18-‐34)	  
•  53%	  of	  respondent	  families	  include	  middle	  agers	  (35-‐54)	  
•  27%	  of	  respondent	  families	  include	  seniors	  (>65)	  

•  The	  median	  respondent	  household	  size	  is	  2.7	  persons	  
•  Median	  respondent	  household	  income	  is	  $172,000	  
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Sample	  Distribu7on:	  	  
Household	  Role	  &	  Years	  of	  Residency	  of	  

Respondents	  

Under	  
10	  
21%	  

11-‐14	  
12%	  

15-‐19	  
17%	  

20-‐24	  
12%	  

25+	  
38%	  

Years	  of	  Residency	  
46%	   47%	  

7%	  

Male	  -‐	  Head	   Female	  -‐	  Head	  M/F	  non-‐head	  

Household	  Role	  
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Sample	  Distribu7on:	  	  
Respondent	  Households	  With	  Rail	  

Commuters	  

No	  one	  
71%	  

1	  Person	  
23%	  

2	  People	  
6%	  



Profit from our experience.                       www.nesc.org 13	  

HIGHLIGHTS	  OF	  FINDINGS:	  
CLOSED-‐ENDED	  QUESTIONS	  
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Highlights	  of	  Findings	  Based	  on	  
Closed-‐ended	  Ques7ons	  

Respondents	  express	  a	  high	  level	  of	  sa7sfac7on	  about	  living	  in	  the	  Borough.	  	  	  	  
Sa7sfac7on	  with	  Borough	  services/facili7es	  is	  slightly	  lower.	  
	  

•  Services/facili7es	  with	  the	  highest	  rated	  sa7sfac7on	  levels	  include:	  
–  Fire	  Department	  
–  Police	  Department	  
–  Snow	  removal	  
–  Garbage/trash	  services	  
–  Parks	  and	  recrea7on	  

	  

•  Those	  with	  the	  highest	  rated	  levels	  of	  dissa7sfac7on	  cover:	  
–  Borough	  road	  repair	  
–  Look/appearance	  of	  the	  downtown	  area	  (Kinderkamack	  Road)	  
–  Downtown	  parking	  

	  

With	  the	  excep7on	  of	  the	  Fire	  Department,	  even	  higher-‐rated	  services	  evidence	  
notable	  levels	  of	  dissa7sfac7on	  based	  on	  volunteered	  verba7m	  commentary.	  
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Highlights	  of	  Findings	  Based	  on	  
Closed-‐ended	  Ques7ons	  (cont’d)	  

•  The	  Downtown	  Area	  	  (Kinderkamack	  Road)	  
–  Parking	  

High	  dissa7sfac7on	  with	  lack	  of	  parking.	  	  Installing	  bike	  racks	  and	  improving	  downtown	  
parking	  signage	  are	  the	  sugges7ons	  most	  apt	  to	  be	  endorsed	  by	  Oradell	  respondents.	  	  	  

–  Funding	  Mechanisms/Zoning	  
Tax	  incen7ves	  for	  new	  stores	  and	  lowering	  tax	  rates	  are	  appealing	  to	  respondents	  as	  ways	  of	  
improving	  the	  downtown	  area.	  	  Increasing	  allowable	  structure	  height	  to	  three	  stories	  and	  
changing	  zoning	  to	  a^ract	  larger	  stores	  are	  opposed	  by	  the	  majority.	  
	  

–  Stores/Services	  
On	  both	  an	  aided	  (listed)	  basis,	  respondents	  would	  overwhelmingly	  want	  be^er	  restaurants	  
(versus	  fast-‐food	  eateries).	  	  Fitness/spas/health	  stores	  are	  a	  distant	  second.	  	  Based	  on	  
volunteered	  commentary,	  clothing/shoe	  stores/bou7ques	  would	  also	  be	  popular.	  

•  The	  Blauvelt	  Mansion	  
–  Respondents	  were	  asked	  to	  assume	  that	  the	  Borough	  could	  decide	  the	  future	  of	  the	  privately-‐

owned	  Blauvelt	  Mansion.	  	  respondents	  would	  like	  the	  mansion	  either	  renovated	  for	  use	  as	  a	  
cultural	  center	  or	  restored	  as	  an	  historically	  important	  site.	  
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Highlights	  of	  Findings	  Based	  on	  
Closed-‐ended	  Ques7ons	  (cont’d)	  

•  Shared	  Services/Civilian	  Police	  Dispatcher	  
–  Assuming	  service	  quality	  remains	  the	  same,	  respondents	  seem	  open	  to	  the	  idea	  of	  shared	  

services,	  with	  garbage/trash	  pick-‐up	  and	  recycling/leaf	  pick-‐up	  evoking	  the	  most	  interest.	  
–  The	  majority	  are	  in	  favor	  of	  a	  civilian	  police	  dispatcher,	  freeing	  up	  a	  police	  officer	  for	  patrol.	  

	  

•  Balance	  in	  Services	  
–  Most	  respondents	  are	  unsure	  as	  to	  whether	  there	  is	  a	  good	  balance	  between	  services	  for	  

children/teens	  versus	  services	  for	  seniors	  (65+	  years	  of	  age)	  and	  would	  not	  increase	  services	  
for	  seniors	  at	  the	  expense	  of	  services	  for	  families	  with	  children/teens.	  	  Educa7onal	  lectures,	  
an	  addi7onal	  shu^le/van	  to	  help	  seniors	  and	  field	  trips	  for	  seniors	  outside	  Oradell	  top	  the	  list	  
of	  new	  services	  that	  a^ract	  interest	  for	  seniors.	  
	  

•  Parks	  &	  Recrea7on	  Sugges7ons	  
–  The	  parks	  &	  recrea7on	  ideas	  most	  appealing	  to	  Oradell	  respondents	  are:	  

•  Have	  fitness	  instructors	  pay	  usage	  fees	  
•  Offering	  new	  recrea7on	  for	  seniors	  
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Highlights	  of	  Findings	  Based	  on	  
Closed-‐ended	  Ques7ons	  (cont’d)	  

•  Borough	  Communica7on	  with	  Residents	  
–  Most	  Borough	  respondents	  prefer	  receiving	  emails	  about	  Borough	  ma^ers	  (either	  preferring	  

both	  email	  and	  mailed	  copies	  or	  email	  only).	  	  The	  Newsle^er	  is	  the	  communica7on	  most	  apt	  
to	  evoke	  the	  desire	  for	  a	  hard	  copy.	  

•  Schirra	  Park	  Signage	  
–  Most	  respondents	  are	  in	  favor	  of	  LED	  signage	  at	  Schirra	  Park.	  	  However,	  3	  in	  10	  are	  opposed.	  

•  Two	  other	  major	  issues	  come	  to	  the	  fore	  based	  on	  volunteered	  verba7m	  
commentary:	  

–  “Unfriendly”	  Borough	  business	  aQtudes	  
–  Unresponsiveness	  of,	  and	  the	  need	  for	  be^er	  communica7on	  from,	  Borough	  administra7on.	  
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SOME	  MAJOR	  
	  POLICY	  IMPLICATIONS	  
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Some	  Major	  Policy	  Implica7ons	  
•  The	  look/appearance	  of	  the	  downtown	  area,	  inadequate	  downtown	  parking	  and	  Borough	  road	  

repair	  drive	  respondents’	  dissa7sfac7on	  with	  Borough	  services	  and	  facili7es.	  Several	  volunteered	  
replies	  indicate	  that	  the	  borough’s	  “business	  unfriendly”	  posture,	  tough	  ordinances	  and	  difficult	  
permiQng	  policies	  directly	  contribute	  to	  Kinderkamack	  vacancies	  and	  “abandoned”	  “ghost	  town”	  
feel.	  

–  Be^er	  restaurants,	  family	  restaurants,	  pubs	  and	  clothing/shoe	  stores/bou7ques	  would	  help	  
a^ract	  residents	  to	  the	  downtown	  area.	  

•  Both	  garbage	  pick-‐up	  and	  road	  repair	  are	  major	  sources	  of	  dissa7sfac7on	  about	  DPW	  services.	  	  
Verba7ms	  indicate	  that	  besides	  repair	  some	  streets	  need	  repaving.	  	  A	  minority	  cite	  the	  desire	  for	  
year-‐round	  2	  x/week	  garbage	  pick-‐up.	  	  Be^er	  tree	  maintenance	  is	  also	  a	  voiced	  need.	  	  Lack	  of	  
cleanliness	  also	  contributes	  to	  the	  “ghost	  town”	  and	  “abandoned”	  feeling	  of	  downtown.	  	  Even	  
public	  Borough	  buildings	  are	  seen	  as	  needing	  be^er	  a^en7on	  to	  cleanliness.	  

•  Respondents	  are	  concerned	  about	  maintaining	  Oradell’s	  small	  town,	  historic	  nature.	  	  If	  possible,	  
they	  would	  prefer	  Blauvelt	  Mansion	  to	  be	  renovated/restored	  rather	  than	  being	  demolished.	  	  They	  
do	  not	  want	  zoning	  regula7ons	  to	  be	  loosened	  to	  increase	  the	  allowable	  downtown	  building	  height	  
to	  three	  stories	  or	  to	  having	  larger	  stores	  in	  the	  downtown	  area.	  	  A	  number	  of	  verba7ms	  indicate	  a	  
strong	  request	  for	  venues	  which	  would	  allow	  the	  community	  to	  congregate	  in	  their	  own	  town.	  



Profit from our experience.                       www.nesc.org 20	  

Some	  Major	  Policy	  Implica7ons	  
(cont’d)	  

•  Borough	  Administra7on/the	  Mayor	  is	  seen	  is	  seen	  as	  being	  unresponsive.	  	  No	  doubt,	  perceived	  lack	  
of	  good	  communica7on	  (website	  deficiencies,	  not	  answering	  phone	  calls,	  emails)	  contributes	  to	  
this	  feeling.	  	  From	  a	  public	  service	  viewpoint,	  these	  deficiencies	  need	  to	  be	  addressed.	  

•  Respondents	  are	  strongly	  against	  any	  sugges7ons	  that,	  in	  their	  eyes,	  might	  entail	  tax/ratable	  
increases.	  	  Opposi7on	  to	  parking	  decks	  (even	  though	  they	  would	  be	  par7ally	  Government	  funded)	  
is	  strong,	  as	  is	  installing	  ar7ficial	  turf	  for	  playing	  fields	  (at	  $500,000	  per	  field),	  metered	  downtown	  
parking,	  or	  charging	  fees	  for	  sports	  leagues’	  use	  of	  field	  recrea7onal	  facili7es.	  	  Assuming	  
unchanged	  (from	  present)	  	  quality	  of	  services,	  respondents	  are	  broadly	  open	  to	  cost-‐saving	  shared	  
services,	  especially	  for	  garbage/trash	  removal	  and	  recycling/leaf	  pick-‐up—another	  reflec7on	  of	  
resident	  cost	  concerns.	  Several	  verba7ms	  note	  high	  taxes	  and	  the	  difficulty	  seniors	  	  are	  having	  in	  
mee7ng	  tax	  increases,	  and	  a	  few	  men7on	  a	  need	  to	  eventually	  move	  out	  of	  town	  as	  a	  result.	  

•  Although	  unsure	  whether	  or	  not	  a	  good	  balance	  exists	  between	  services	  for	  seniors	  and	  services	  for	  
families	  with	  children,	  respondents	  are	  not	  recep7ve	  to	  increased	  services	  for	  seniors	  if	  it	  comes	  at	  
the	  expense	  of	  services	  for	  families	  with	  children/teens.	  	  

To	  enhance	  its	  planning	  value,	  this	  residents’	  survey	  should	  be	  conducted	  periodically.	  
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DETAILED	  FINDINGS	  
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NOTE:  May not add to 100% due to rounding and/or "don't know" responses 

Very Dissatisfied 
Somewhat Dissatisfied 

Neutral 

Somewhat Satisfied 

Very Satisfied 

82% 

12% 

68% 

22% 

35%

20%

47%

48%

7%

10%

9%

17%

3% 5%

Living In Oradell Oradell's Services/Facilities

Sa7sfac7on	  With	  Living	  in	  Oradell	  and	  
with	  its	  Services/Facili7es	  	  
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Sa7sfac7on	  With	  Living	  in	  Oradell	  and	  
with	  its	  Services/Facili7es	  	  

•  Respondents	  are	  generally	  sa7sfied	  with	  living	  in	  Oradell,	  with	  
over	  8	  in	  10	  respondents	  are	  “very”	  or	  “somewhat“	  sa7sfied.	  
Few	  express	  outright	  dissa7sfac7on.	  

	  
•  Sa7sfac7on	  with	  services/facili7es	  is	  moderate.	  	  7	  in	  10	  

respondents	  express	  sa7sfac7on.	  However,	  1	  in	  5	  
respondents	  is	  dissa7sfied.	  
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Sa7sfac7on	  with	  Specific	  Services/
Facili7es	  

•  In	  this	  report,	  “services/facili7es”	  have	  been	  used	  broadly	  to	  
include	  other	  Borough	  characteris7cs	  (such	  as	  look/
appearance	  of	  the	  downtown	  area,	  etc.).	  	  

•  The	  fact	  that	  several	  services/facili7es	  do	  score	  well	  indicates	  
that	  resident	  ra7ngs	  reflect	  true	  feelings.	  	  The	  respondents	  
are	  not	  merely	  being	  “super-‐cri7cal.”	  
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Sa7sfac7on	  with	  Specific	  Services/Facili7es	  

83%	  
76%	  
73%	  
70%	  

64%	  
51%	  

44%	  
44%	  
43%	  
41%	  

35%	  
33%	  
32%	  

24%	  
14%	  
9%	  
9%	  

11%	  
12%	  

11%	  
10%	  

16%	  
17%	  

26%	  
24%	  
27%	  

12%	  
18%	  

16%	  
25%	  

28%	  
29%	  

27%	  
30%	  

1%	  
10%	  
16%	  

19%	  
16%	  

28%	  
23%	  

14%	  
4%	  
46%	  
45%	  
50%	  

21%	  
20%	  

13%	  
17%	  
11%	  

Fire	  Department	  
Police	  Department	  

Snow	  Removal	  
Garbage/Trash	  Services	  

Parks	  &	  Recrea7on	  
Library	  Hours/Service	  

Borough	  Administra7on	  
Parking	  Near	  Train	  Sta7on	  

Housing	  for	  Families	  
Look/Appearance	  of	  Downtown	  

Downtown	  Parking	  
Borough	  Road	  Repair	  

Services/Facil.:	  Families	  w/Children	  
Borough	  Permit	  Delivery	  Timeliness	  

Services/Facili7es	  for	  Seniors	  
Housing	  for	  Seniors	  

Special	  Needs	  Housing	  

Total	  Sa7sfied	  	  	   Neutral	  	  	   Total	  Dissa7sfied	  

NOTE:  May not add to 100% due to rounding and/or "don't know" responses 
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Sa7sfac7on	  with	  Specific	  Services/
Facili7es	  (cont’d)	  

Those	  with	  the	  highest	  rated	  levels	  of	  sa7sfac7on	  
include:	  

–  Fire	  Department	  
–  Police	  Department	  
–  Snow	  Removal	  
–  Garbage/Trash	  Services	  
–  Parks	  and	  Recrea7on	  

However,	  verba7m	  comments	  indicate	  some	  notable	  
levels	  of	  dissa7sfac7on	  with	  all	  of	  these	  departments/
func7ons,	  with	  the	  excep7on	  of	  the	  Fire	  Department.	  
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Dissa7sfac7on	  with	  Services/Facili7es	  

Those	  with	  the	  highest	  levels	  of	  dissa7sfac7on	  include:	  
	  
•  Borough	  road	  repair	  

•  Look/appearance	  of	  the	  downtown	  area	  
(Kinderkamack	  Road)	  

•  Downtown	  parking	  
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Lack	  of	  Awareness	  about	  Specific	  
Services/Facili7es	  

Some	  ra7ngs	  reflect	  a	  lack	  of	  awareness/	  
knowledge	  about	  specific	  services/facili7es,	  
such	  as:	  

– Housing	  for	  individuals	  with	  special	  needs	  
– Housing	  for	  seniors	  
– Services/facili7es	  for	  seniors	  
– Timeliness	  of	  permit	  deliveries	  
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Services:	  to	  Increase/Decrease?	  
	   	   	   	   	   	  
	   	  

To	  Be	  Increased	   To	  Be	  Decreased	   Net	  Diff.	  
Remain	  	  
the	  Same	  

	   	   %	   %	   %	   %	  
	   	   	   	   	   	  
	   Look/Appearance	  of	  Downtown	  Area	   62	   2	   +60	   33	  
	   Borough	  Road	  Repair	   61	   2	   +59	   34	  
	   Downtown	  Parking	   51	   1	   +50	   43	  
	   Library	  Hours/Service	   40	   7	   +33	   48	  
	   Services/Facilities	  for	  Families	  with	  Children	   30	   4	   +26	   40	  
	   Parking	  Near	  Train	  Station	   26	   2	   +24	   53	  
	   Parks	  &	  Recreation	   27	   6	   +21	   59	  
	   Garbage/Trash	  Services	   23	   3	   +20	   73	  
	   Services/Facilities	  for	  Seniors	   21	   2	   +19	   37	  
	   Snow	  Removal	   18	   2	   +16	   78	  
	   Housing	  for	  Individuals	  with	  Special	  Needs	   10	   3	   +7	   38	  
	   Fire	  Department	   8	   5	   +3	   76	  
	   Borough	  Administration	   11	   11	   -‐	   60	  
	   Housing	  for	  Families	   4	   6	   -‐	  2	   53	  
	   Police	  Department	   10	   18	   -‐	  8	   63	  

	  

NOTE:  May not add to 100% due to rounding and/or "don't know" responses 
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Services:	  to	  Increase/Decrease?	  

There	  are	  three	  notable	  services	  for	  which	  respondents	  
think	  Borough	  resources	  should	  be	  increased	  even	  at	  
the	  expense	  of	  other	  services/facili7es:	  	  
	  

–  Look/appearance	  of	  the	  downtown	  area	  (Kinderkamack)	  
–  Borough	  road	  repair	  
–  Downtown	  parking	  
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Sa7sfac7on	  With	  Downtown	  
(Kinderkamack	  Road)	  

NOTE:  May not add to 100% due to rounding and/or "don't know" responses 

Somewhat Dissatisfied 

Neutral 

Somewhat Satisfied 

Very Satisfied 

Very Dissatisfied 

43% 

47% 

33% 

55% 

11% 7%

32%
26%

10%

12%

25%
33%

22% 22%

Appearance of Downtown Area Satisfaction With Stores/Services
In Downtown Area
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Downtown	  (Kinderkamack	  Road)	  

•  Most	  respondents	  shop	  downtown	  at	  least	  once	  a	  
week.	  	  3	  in	  10	  respondents	  shop	  there	  at	  least	  once	  a	  
month.	  

•  Almost	  half	  are	  dissa7sfied	  with	  the	  appearance	  of	  the	  
downtown	  area.	  

•  Sa7sfac7on	  with	  stores/services	  in	  the	  downtown	  area	  
is	  even	  lower:	  	  
–  Over	  half	  voice	  outright	  dissa7sfac7on.	  
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Reac7ons	  to	  Sugges7ons	  for	  
Downtown	  Improvement	  

69%

59%

54%

36%

28%

11%

15%

11%

12%

10%

18%

23%

33%

51%

61%

Tax Incentives for New
Stores

Lowering Tax rates

Loosening Zoning Rules

Increasing Allowable
Structure Height to 3

Stories

Change Zoning to
Encourage Larger Stores

Total In Favor  Neutral  Total Opposed

NOTE:  May not add to 100% due to rounding and/or "don't know" responses 
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Reac7ons	  to	  Sugges7ons	  for	  
Downtown	  Improvement	  

•  Tax	  incen7ves	  for	  new	  stores	  and	  lowering	  tax	  
rates	  are	  appealing	  to	  respondents	  as	  ways	  of	  
improving	  the	  downtown	  area.	  

•  Increasing	  allowable	  structure	  height	  to	  three	  
stories	  and	  changing	  zoning	  to	  a^ract	  larger	  
stores	  are	  opposed	  by	  the	  majority.	  	  
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Reac7ons	  to	  Sugges7ons	  	  
Concerning	  Parking	  

61%	  

50%	  

45%	  

39%	  

34%	  

32%	  

31%	  

28%	  

19%	  

15%	  

24%	  

35%	  

18%	  

26%	  

8%	  

9%	  

11%	  

26%	  

11%	  

17%	  

11%	  

8%	  

33%	  

27%	  

56%	  

55%	  

52%	  

33%	  

68%	  

55%	  

Installing	  Bike	  Racks	  

Improving	  Signage	  

LimiGng	  Parking	  Times	  in	  Select	  LocaGons	  

ConstrucGng	  Pedestrian	  Walkways	  

Building	  Parking	  Deck	  Near	  Library	  #	  

Building	  a	  Parking	  Deck	  Near	  Train	  StaGon	  #	  

IniGaGng	  Fee-‐based	  Parking	  Permits	  

Linking	  Parking	  Areas	  

Installing	  Metered	  Parking	  to	  Increase	  Turnover	  

Paid	  Lo]ery	  for	  Parking	  Spots	  

Total	  In	  Favor	  	  	   Neutral	  	  	   Total	  Opposed	  

NOTE:  May not add to 100% due to rounding and/or "don't know" responses 
# Funded mostly by Government funds 
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Reac7ons	  to	  Sugges7ons	  	  
Concerning	  Parking	  

•  Installing	  bike	  racks	  and	  improving	  downtown	  parking	  signage	  
are	  the	  sugges7ons	  most	  apt	  to	  be	  endorsed	  by	  Oradell	  
respondents.	  	  	  

•  Limi7ng	  parking	  7me	  in	  select	  loca7ons	  is	  popular	  (almost	  
half	  desire	  it)	  but	  opposed	  by	  1	  in	  3.	  	  

•  Parking	  decks,	  fee-‐based	  parking	  permits,	  metered	  parking	  
and	  paid	  lo^ery	  for	  parking	  spots	  evoke	  strong	  opposi7on.	  	  
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Reac7ons	  to	  Listed	  Sugges7ons	  for	  	  
New	  Businesses	  in	  Downtown	  

	  96%	  

	  34%	  

	  20%	  

	  19%	  

	  13%	  

	  11%	  

	  10%	  

	  7%	  

	  7%	  

	  4%	  

	  42%	  

Be]er	  Restaurants	  

Fitness/Spas/Health	  

Medical/Dental	  Offices	  

Fast	  Food	  

AccounGng	  Offices	  

Real	  Estate	  Offices	  

Insurance	  Companies	  

Print	  Shops	  

Banks	  

Hair/Nail	  Stores	  

Other	  

Be^er	  restaurants	  are	  the	  prime	  desired	  listed	  improvement	  in	  stores	  in	  downtown.	  
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Verba7m	  Responses	  as	  to	  New	  Downtown	  
Stores	  Wanted	  (Selected	  Men7ons)	  

On	  a	  volunteered	  basis,	  clothing/shoe	  shops/bou7ques	  would	  be	  the	  most	  popular	  
types	  of	  stores	  to	  have	  in	  the	  downtown	  area.,	  with	  clothing	  far	  outnumbering	  shoes	  in	  
terms	  of	  interest.	  

 23%

 14%

 12%

 11%

 9%

 9%

 8%

 8%

 7%

 5%

 5%

 4%

Clothing/Shoe Stores/Boutiques

Gift Shops

Bakery
Food Convenience Store/Grocery/Fresh

Produce
Bookstore

Retail Shops (unspecified)

Pub/Bar

Restaurants/Eateries

Ice Cream

Family/casual dining/café

Coffee/Tea (Starbucks, Dunken Donuts, etc.)

Rec. Center/Activities for Kids/Teens
Percentaged to Total Volunteering an Answer 
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Reac7ons	  to	  Sugges7ons	  Regarding	  	  
Blauvelt	  Mansion	  

66% 

66% 

23% 

16% 

12% 

11% 

11% 

14% 

16% 

9% 

10% 

7% 

19% 

17% 

57% 

72% 

75% 

78% 

Renovate	  for	  Cultural	  Center	  or	  Other	  Socially	  
Beneficial	  Use	  

Restore	  This	  	  Historically	  Important	  Site	  

Build	  RehabilitaGon/Long-‐Term	  Care	  Complex	  

Demolish;	  Use	  as	  Open	  Parkland	  

Demolish	  and	  Build	  Cultural	  Center	  or	  Other	  Socially	  
Beneficial	  Use	  

Demolish;	  Build	  Senior	  living	  with	  Underground	  
Parking	  

Total	  In	  Favor	  	  	   Neutral	  	  	   Total	  Opposed	  

NOTE:  May not add to 100% due to rounding and/or "don't know" responses 
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Reac7ons	  to	  Sugges7ons	  Regarding	  	  
Blauvelt	  Mansion	  

	  
Respondents	  were	  asked	  to	  assume	  that	  the	  Borough	  could	  
decide	  the	  future	  of	  the	  privately-‐owned	  Blauvelt	  Mansion.	  

•  Respondents	  would	  like	  to	  see	  the	  mansion	  either	  renovated	  
for	  use	  as	  a	  cultural	  center	  or	  restored	  as	  an	  historically	  
important	  site.	  

•  All	  other	  ideas	  engender	  strong	  opposi7on.	  	  
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Reac7ons	  to	  Sugges7ons	  for	  	  
Shared	  Services	  

76% 

75% 

62% 

62% 

48% 

46% 

11% 

12% 

15% 

11% 

14% 

7% 

12% 

12% 

21% 

26% 

35% 

46% 

Garbage/Trash	  Pickup	  

Recycling/Leaf	  Pickup	  

Municipal	  Court	  

Snow	  Removal	  

RecreaGonal	  FaciliGes	  
&	  Services	  

Police	  Department	  

Total	  In	  Favor	  	  	   Neutral	  	  	   Total	  Opposed	  

NOTE:  May not add to 100% due to rounding and/or "don't know" responses 
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Reac7ons	  to	  Sugges7ons	  for	  	  
Shared	  Services	  

•  Assuming	  service	  quality	  remains	  the	  same,	  respondents	  
seem	  open	  to	  the	  idea	  of	  shared	  services,	  with	  garbage/trash	  
pick-‐up	  and	  recycling/leaf	  pick-‐up	  evoking	  the	  most	  interest.	  	  
Sharing	  a	  municipal	  court	  also	  has	  some	  trac7on,	  trailed	  by	  
snow	  removal.	  
	  

•  Shared	  recrea7onal	  facili7es	  or	  a	  police	  department	  are	  
opposed	  by	  many.	  

NOTE:  May not add to 100% due to rounding and/or "don't know" responses 
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Opinions	  Regarding	  a	  	  
Civilian	  Police	  Dispatcher	  

A	  strong	  majority	  of	  respondents	  are	  in	  favor	  of	  a	  civilian	  police	  
dispatcher	  which	  would	  free	  up	  a	  police	  officer	  for	  patrol.	  

NOTE:  May not add due to rounding and/or “don’t know” responses 

Very	  Favorable	  
41%	  

Somewhat	  
Favorable	  

27%	  

Neutral	  
13%	  

Total	  Opposed	  
13%	  

Don't	  Know	  
5%	  
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Perceived	  Balance	  of	  Services	  Between	  	  
Children/Teens	  Versus	  Seniors	  

•  Most	  respondents	  are	  unsure	  as	  to	  whether	  there	  is	  a	  good	  balance	  
between	  services	  for	  children/teens	  versus	  services	  for	  seniors	  (65+	  
years	  of	  age).	  	  	  
	  

•  Of	  those	  who	  have	  an	  opinion,	  the	  majority	  believe	  there	  is	  a	  good	  
balance.	  
–  Not	  surprisingly	  perhaps,	  1	  in	  4	  seniors	  believe	  too	  much	  emphasis	  is	  

placed	  on	  services	  for	  children	  and	  teens.	  
–  Correspondingly,	  1	  in	  5	  families	  with	  children/teens	  report	  too	  much	  

emphasis	  on	  services	  for	  seniors.	  
	  

•  Even	  among	  seniors,	  only	  a	  minority	  (1	  in	  5	  both	  among	  total	  
respondents	  and	  seniors)	  would	  want	  more	  community	  events	  if	  
they	  were	  to	  come	  at	  the	  expense	  of	  services	  for	  children/teens.	  
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Perceived	  Balance	  of	  Services	  Between	  	  
Children/Teens	  Versus	  Seniors	  

There	  is	  Good	  
Balance	  
25%	  

Too	  Much	  
emphasis	  on	  
Services	  for	  

Children/Teens	  
12%	  

Too	  Much	  
Emphasis	  on	  
Services	  for	  
Seniors	  
11%	  

Don't	  Know	  
52%	  
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 49% 

 45% 

 43% 

 38% 

 28% 

 27% 

 18% 

 34% 

 40% 

 36% 

 37% 

 27% 

 23% 

 14% 

EducaGonal	  lectures	  

Add'l	  shu]le/van	  for	  seniors	  

Monthly	  field	  trips	  outside	  Oradell	  

Outdoor	  walking	  trails	  for	  seniors	  

Add'l	  senior	  seaGng	  at	  strategic	  locaGons	  

Arts	  &	  craes	  

Other	  

Among	  Seniors	  	  	   Among	  Total	  Residents	  

Desire	  for	  Poten7al	  Addi7onal	  Senior	  
Services	  

Educa7onal	  lectures,	  shu^le	  van	  and	  monthly	  trips	  outside	  Oradell	  are	  the	  senior-‐oriented	  
services	  most	  desired.	  
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Reac7ons	  to	  Sugges7ons	  Concerning	  
Parks	  &	  Recrea7on	  Services	  

67% 

55% 

53% 

47% 

47% 

41% 

14% 

14% 

13% 

29% 

24% 

15% 

33% 

14% 

14% 

27% 

10% 

24% 

34% 

20% 

67% 

Fitness	  Instructors	  to	  Pay	  
Usage	  Fees	  

InsGtuGng	  Field	  Usage	  Fees	  
for	  Sports	  Leagues	  

Offering	  New	  RecreaGon	  
for	  Seniors	  #	  

Bleachers	  Paid	  for	  by	  Usage	  
Fees	  

Charge	  Fees	  for	  Summer	  
AcGvity	  Programs	  

Checkers/Chess	  Boards	  for	  
Seniors	  

Installing	  ArGficial	  Turf	  
($500,000	  per	  field)	  

Total	  In	  Favor	  	  	   Neutral	  	  	   Total	  Opposed	  

NOTE:  May not add to 100% due to rounding and/or "don't know" responses # Movie nights, yoga, bridge, etc. 
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Reac7ons	  to	  Sugges7ons	  Concerning	  
Parks	  &	  Recrea7on	  Services	  

The	  most	  appealing	  ideas	  are:	  
–  “Have	  fitness	  instructors	  pay	  facili1es	  usage	  fees”	  	  
–  “Offering	  new	  recrea1on	  for	  seniors”	  	  

Of	  note,	  field	  usage	  charges	  for	  sports	  leagues	  are	  
endorsed	  by	  the	  majority	  but	  are	  opposed	  by	  1	  in	  4.	  
	  
Parks	  &	  Recrea7on	  services	  were	  the	  topic	  of	  many	  
verba7m	  comments.	  
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Communica7on	  Preferences	  
	   	   	   	   	   	   	   	  
	   	  

Total	  Email	   Mail	  Only	   Email	  Only	  
Both	  Mail	  
And	  Email	  

No	  
Preference	  

Preference	  
For	  Mail	  Only	  

Among	  
Seniors	  

	   	   %	   %	   	   %	   	   %	  
	   	   	   	   	   	   	   	  
	  
Alterations	  of	  Service	  Schedules	   83	   10	   53	   30	   7	   19	  

	  
Special	  Events	  Announcements	   79	   11	   50	   29	   8	   23	  

	  
Garbage/Trash/Leaf	  Pick-‐up	  Notices	   77	   15	   44	   33	   7	   27	  

	  
Notices	  of	  Borough	  Meetings	   76	   12	   56	   20	   13	   22	  

	  
Borough	  Newsletter	   66	   25	   37	   29	   8	   48	  

	   	   	   	   	   	   	   	  
	  

NOTE:  May not add to 100% due to rounding and/or "don't know" responses 
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Communica7on	  Preferences	  

•  Most	  respondents	  prefer	  emails	  about	  Borough	  
ma^ers.	  

•  However,	  the	  Newsle^er	  is	  preferred	  in	  hard	  copy	  by	  
the	  majority.	  

•  A	  visible	  minority	  of	  seniors	  would	  prefer	  mail	  alone	  
(19%-‐48%)	  versus	  email	  op7ons.	  
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Reac7ons	  to	  Schirra	  Park	  Signage	  
Most	  respondents	  are	  in	  favor	  of	  LED	  signage	  at	  Schirra	  Park.	  	  However,	  3	  in	  10	  are	  
opposed.	  	  Seniors	  are	  no	  more	  apt	  to	  oppose	  LED	  signage	  than	  are	  respondents	  in	  
general.	  

NOTE:  May not add to 100% due to rounding and/or "don't know" responses 

Somewhat Opposed 

Neutral 

Somewhat In Favor 

Very In Favor 

Very Opposed 

56% 

29% 

58% 

26% 

31% 29%

26% 29%

9% 9%

12% 9%

17% 17%

Total Residents  Seniors
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VOLUNTEERED	  VERBATIMS	  
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Specific	  Services/Facili7es:	  Verba7ms	  

•  Almost	  all	  verba7m	  commentary	  was	  nega7ve	  in	  tone	  or	  suggested	  
needed	  improvements	  (some7mes	  indica7ve	  of	  implied	  
dissa7sfac7on.)	  

•  Services/facili7es	  which	  elicited	  the	  highest	  dissa7sfac7on	  levels	  in	  
verba7m	  commentary:	  
–  DPW	  
–  Parks	  &	  Recrea7on	  (see	  slide	  54	  )	  
–  Borough	  Administra7on	  
–  Borough	  Business	  Orienta7on	  
–  Police	  
–  Inadequate	  Parking	  
–  Library	  
–  Downtown	  Improvement	  (see	  slides	  39,43)	  
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Specific	  Services/Facili7es:	  Verba7ms	  

•  DPW	  commentary	  focused	  on	  needed	  road	  repair/repaving,	  the	  desire	  for	  be^er	  
garbage	  pick-‐up	  and	  be^er	  tree	  maintenance.	  	  Expanding	  2x/week	  garbage	  pick-‐
up	  to	  year-‐round	  service	  was	  cited	  as	  a	  needed	  improvement.	  
	  

•  The	  Borough	  Administra7on/the	  Mayor	  are	  seen	  by	  a	  notable	  number	  of	  
respondents	  as	  being	  unresponsive.	  	  Lack	  of	  good	  communica7on	  (including	  
website	  deficiencies,	  not	  responding	  to	  phone	  calls,	  emails)	  is	  a	  dis7nct	  driver	  of	  
dissa7sfac7on,	  and	  is	  a	  customer	  service	  issue	  that	  needs	  to	  be	  addressed.	  	  

•  The	  website	  is	  seen	  as	  hard	  to	  navigate	  and	  not	  up-‐to-‐date	  in	  terms	  of	  desired	  
informa7on.	  	  

•  The	  Borough	  Administra7on’s	  rela7onship	  with	  the	  public	  is	  seen	  by	  some	  
respondents	  as	  conten7ous	  or	  difficult,	  especially	  as	  it	  relates	  to	  the	  atmosphere	  
of	  Council	  mee7ng	  dialogues.	  “Be	  nice.	  Don’t	  make	  everything	  a	  hassle”	  	  was	  
noted.	  
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Downtown	  Improvement:	  Verba7ms	  
•  To	  a	  notable	  number,	  the	  downtown	  looks	  “deteriorated,”	  “outdated,”	  

“dirty,”	  “shabby.”	  

•  Fining	  building	  owners	  who	  allow	  vacant	  property	  to	  physically	  
deteriorate	  was	  seen	  by	  several	  respondents	  as	  a	  way	  to	  both	  generate	  
income	  and	  improve	  downtown’s	  appearance.	  

•  Appearance	  compares	  poorly	  to	  other	  towns,	  viz.:	  Westwood,	  Ridgewood,	  
Allendale,	  Glen	  Rock	  	  	  

•  Downtown	  –	  the	  “pulse	  where	  our	  town	  is	  moving”	  is	  “an	  embarrassing	  
eyesore”,	  “moribund	  and	  slowly	  dying.”	  

•  Many	  verba7ms	  indicate	  that	  the	  town’s	  “unfriendly	  to	  business”	  posture	  
(as	  evidenced	  by	  stringent	  ordinances	  and	  permit	  difficul7es)	  directly	  
contributes	  to	  Kinderkamack	  Road’s	  high	  vacancy	  rate.	  
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Borough	  Business	  Orienta7on:	  
Verba7ms	  

•  Many	  see	  the	  Borough	  as	  being	  “business	  unfriendly,”	  a	  
percep7on	  which	  if	  communicated	  to	  prospec7ve	  store	  
owners	  limits	  revitaliza7on	  of	  the	  downtown.	  

	  

•  Some	  cite	  the	  need	  for	  an	  economic/business	  plan	  for	  the	  
downtown.	  

	  

•  The	  need	  for	  “working	  together”	  of	  residents	  and	  the	  
business	  community	  is	  an	  important	  expressed	  desire.	  
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Police	  Department:	  Verba7ms	  

•  Unenforced	  speeding	  is	  as	  much	  of	  an	  issue	  for	  many	  respondents	  as	  are	  
unrepaired	  roads.	  	  The	  need	  to	  keep	  pedestrians	  safe,	  especially	  in	  school	  
zones,	  was	  noted	  by	  several.	  

•  Lack	  of	  parking	  enforcement	  is	  also	  an	  important	  issue,	  especially	  at	  
nighQme.	  

•  Some	  comments	  focused	  on	  police	  remunera7on/	  benefits	  as	  a	  cost	  
saving	  issue.	  The	  force	  was	  also	  urged	  to	  become	  “more	  friendly/customer	  
service	  minded”.	  	  
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Library:	  Verba7ms	  
•  A	  notable	  minority	  wants	  increased	  spending	  for	  expanded	  library	  

services/hours.	  Increasing	  library	  funding	  was	  the	  topic	  of	  many	  
verba7ms.	  	  	  

	  
•  Dissa7sfac7on	  with	  current	  opening	  hours	  is	  clear:	  	  “fundraising	  

wasn’t	  done	  to	  decrease	  hours.”	  
	  
•  Some	  library	  employees	  are	  seen	  as	  unfriendly.	  
	  
•  NYC	  commuters	  and	  other	  working	  respondents	  note	  their	  inability	  

to	  use	  the	  library	  since	  it	  is	  closed	  on	  weekends	  and	  does	  not	  have	  
expanded	  hours	  on	  weekdays.	  This	  limits	  u7liza7on	  of	  a	  key	  
Borough	  resource	  both	  by	  adults	  and	  children/teens.	  
–  A	  sugges7on:	  expand	  hours	  during	  summer	  school	  vaca7on.	  
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Blauvelt	  Mansion:	  Verba7ms	  

While	  many	  verba7m	  replies	  were	  suppor7ve	  of	  the	  building:	  	  it	  
would	  be	  a	  “crime	  to	  demolish”	  this	  “jewel	  of	  the	  community”,	  
others	  felt	  it	  had	  “zero	  value	  to	  residents”.	  
	  
Obviously,	  a	  decision	  concerning	  this	  private	  property	  is	  a	  
poten7ally	  divisive	  one	  for	  the	  community,	  albeit	  one	  which	  is	  
may	  be	  outside	  of	  full	  public	  control.	  
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Parks	  &	  Recrea7on:	  Verba7ms	  
Many	  respondents	  focused	  complaints	  about	  a	  variety	  of	  Parks	  &	  Recrea7on-‐related	  
issues	  (focusing	  on	  field	  maintenance	  and	  need	  for	  upgrading),	  but	  also	  offered	  
income	  producing	  ideas	  and	  sugges7ons	  for	  containing	  maintenance	  costs:	  
•  PermiQng	  addi7onal	  adver7sements	  on	  field	  fencing	  
•  Shut	  off	  lights	  on	  unused	  fields,	  10	  p.m.	  the	  latest	  
•  Share	  tennis	  courts	  with	  River	  Edge.	  A	  few	  respondents	  noted	  that	  paying	  for	  

tennis	  court	  usage	  was	  unfair	  given	  a	  resident’s	  payment	  of	  taxes.	  	  
•  Charging	  	  non-‐Oradell	  people	  usage	  fees	  

–  “Allow	  concession	  sales	  at	  all	  games,	  not	  just	  at	  football”	  
A	  recrea7on	  center	  for	  children/teens	  was	  also	  voiced	  as	  a	  need	  by	  some.	  

	  
Respondents	  felt	  that,	  in	  general,	  there	  is	  room	  for	  physical	  improvement	  of	  facili7es	  
and	  in	  program	  offerings,	  which	  are	  seen	  as	  an	  important	  way	  to	  keep	  Oradell’s	  youth	  
construc7vely	  occupied.	  	  In	  par7cular,	  the	  Swim	  Club/pool	  was	  noted:	  “too	  expensive”	  
“improve	  the	  facility”	  to	  “be	  compe11ve”	  with	  clubs	  such	  as	  Paramus,	  which	  is	  
cheaper	  for	  non-‐residents	  than	  Oradell’s	  resident	  rate.	  



Profit from our experience.                       www.nesc.org 61	  

Communica7on	  Preferences:	  
Verba7ms	  

Many	  respondents	  saw	  room	  for	  improvement	  in	  Borough	  
communica7on:	  
	  

•  WEBSITE:	  “not	  easy	  to	  follow”;	  “calendar	  is	  useless,	  
confusing”;	  “need	  to	  show	  future	  month	  ac1vi1es	  and	  
mee1ng	  agendas”	  

•  EMAIL:	  “more”	  

•  NIXLE	  “too	  non-‐local”	  but	  “more”	  

•  PHONE	  SYSTEM:	  “annoying”	  “no	  one	  replies	  to	  voice	  
messages”	  
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Addi7onal	  Verba7m	  Highlights	  
•  The	  lack	  of	  shade	  in	  the	  children’s	  park	  and	  sports	  field	  

areas	  was	  men7oned	  by	  several	  respondents.	  

•  Difficulty	  in	  obtaining	  permits	  was	  noted	  by	  many	  
respondents	  on	  a	  volunteered	  basis,	  as	  was	  unenforced	  
ordinance	  and	  statute	  viola7ons.	  

•  The	  former	  Water	  Works	  property,	  if	  cleaned	  up,	  was	  
men7oned	  as	  an	  opportunity	  for	  another	  green	  space	  in	  
the	  borough.	  

•  Several	  respondents	  expressed	  a	  wish	  that	  survey	  results	  
be	  made	  publicly	  available	  to	  residents.	  



Profit from our experience.                       www.nesc.org 63	  

APPENDIX:	  
	  

SURVEY	  QUESTIONNAIRE	  AND	  
RESPONSES	  IN	  TOTAL	  	  

(INCLUDING	  VOLUNTEERED	  
VERBATIMS)	  
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Ques7onnaire	  and	  Responses	  In	  Total	  
(Including	  Verba7ms)	  

DOUBLE	  CLICK	  TO	  OPEN	  WORD	  FILE	  BELOW	  


